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SUMMARY 
 
 
Penang’s Cultural Assets 
 

·  Penang is known for its cultural diversity where each historic community still 
maintains its own traditions, performing arts and crafts.  

·  Penang has a tradition of street culture enlivened by celebrations, festivals, theatre, 
traders and hawkers of different ethnic groups.  

·  Penang’s local culture has been constantly evolving and changing as it dialogues 
with modernity, global culture and technology. 

·  Penang has a lively modern music scene as exemplified in the number of pop and 
marching bands, two symphony orchestras and many fine pianists, violinists etc. 

·  Penang has produced famous performers, artists and poets in the country (eg. 
Dennis Lee, Chuah Thean Teng, Mohd. Haji Salleh, P Ramlee, Ah Gu).  

 
 
Why Support the Arts – New Source of Growth? 
 

·  The arts provide a sense of identity, encourage artistic, social and political 
expression, and keep the young away from unhealthy activities. 

·  Development of a local cultural industry can generate new economic activities 
that support the tourism and service industries;  

·  A local cultural industry will also provide more opportunities for work and self-
expression for professional musicians. Many Penang young musicians move to 
Kuala Lumpur, Singapore, Bangkok and even Taiwan which have better cultural 
infrastructure, facilities and audiences and where they can make a living.  

·  A place which is culturally vibrant can attract professionals who in turn can 
contribute to Penang’s economic productivity. (Singapore’s lively arts scene has 
attracted many expatriates to work there.) 

 
 

What is Needed to Create a Local Cultural Industry in Penang? 
 
1. Arts Events and Festivals are important platforms for DIVERSE CULTURAL 

GROUPS (local/ foreign, mainstream/experimental) to perform. Arts festivals 
which feature foreign troupes will be able to attract larger audiences including 
tourists and provide exposure for local troupes. At the same time, local troupes 
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(which normally entertain their own ethnic communities) will have the 
opportunity to reach wider CROSSOVER AUDIENCES (eg. Pg Arts Festival 
should be revived). 

 
2. Structural support – PRODUCERS who can handle promotion, ticketing, 

licensing, printing and distribution of flyers, booking of venues, etc. are crucial to 
make sure that performances run well and have adequate audiences. (British 
Council, Goethe Institute, Alliance Francaise, Japanese Consulate have played 
important roles) 

 
3. Cultural Infrastructure/ Spaces –  Two types of CULTURAL HUBS which can 

be used by all performance groups and craftsmen and which are not controlled by 
the State are needed.  

 
(a) The first type of CULTURAL HUB that is needed in Penang is one that has 
performance venues, cafes, restaurants, bookstores, galleries, museums etc. in one 
space where performances and other cultural activities can be carried out on a 
regular basis. This hub should be easily accessible by public transport. The 
performance venues should have PROFESSIONAL LIGHTING AND SOUND 
SYSTEMS for theatre productions, good acoustics, raked seating, trained lighting 
and sound TECHNICIANS who can cater to local and foreign troupes.  
 
REHEARSAL SPACES are also needed in the hub to enable smaller groups in 
Penang to rehearse on a regular basis. There is a clear lack of this in Penang. 
 
To create a regular audience or community, different types of membership can be 
created (eg. endowments, corporate partners, corporate sponsors, ordinary 
members); season tickets which cost less can be sold; regular workshops can be 
organized for arts enthusiasts. 

 
(b) A second type of CULTURAL HUB should be created in areas where 
COMMUNITIES live (eg. Inner City of Georgetown or Balik Pulau). Street 
theatre and culture could be promoted in these hubs where the audience would 
comprise people of the community who would not normally pay to watch theatre, 
music or dance in concert halls.  This will also further promote Penang’s vibrant 
street culture to tourists.   

 
Community-based cultural activities and built heritage can also be promoted in 
these hubs. REGULAR STREET THEATRE (eg. Boria, Chinese puppet theatre 
and opera, wayang kulit, gamelan, Indian dance) should be staged weekly/ 
monthly at this hub for local and foreign tourists.  LOCAL CRAFTS by 
tradesmen in the community (eg. rattan products, nyonya beaded shoes, songkok 
etc) can be displayed and sold. (Some community based initiatives include Little 
Pg Road Market, Heboh Festival-Anak-Anak Kota, Bibik Hitam) 
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It is crucial that there be special RATES FOR RENTAL  of rehearsal and 
performance spaces for NGO’s and small groups. 
 

 
 

 
·  Information Centre – A place where local audiences and tourists can go to find 

out about performances and other cultural activities as well as  transport to 
performance venues, buy tickets and find out more about the cultures of Penang. 
 
A WEBSITE on the Arts and Culture of Penang and a calendar of events should 
be created.  Penang websites lack information about specific arts events. 

 
·  Training of personnel is required to provide manpower for producing and 

managing cultural shows, running cultural hubs and information centres, 
designing lighting and sound for concerts, as well as to conduct research and write 
about the cultural events and shows. DESIGNING workshops can also help local 
craftsmen to design their products for sale locally and internationally.  

 
·  Supportive Media – Newspapers play important roles in advertising and informing 

audiences of performances and cultural events. Write-ups about small groups will 
help to raise their confidence.  

 
·  Funding is essential to run all the cultural activities mentioned above. For a local 

cultural industry to thrive,  CORPORATE FUNDING is crucial as state funding is 
selective and limited. 

 
Types of Corporate Funding Needed in Penang 
 

·  Funder Partners (long term 2-10 years – for sustainability) 
·  Project sponsors (short term projects)  
·  Event sponsors (arts festivals, specific shows) 
·  Infrastructure Funding (Cultural Hubs, Information Centres) 
·  Funding for Training of Personnel (designing of crafts, lighting and sound design) 
·  Sponsorship of Musical Instruments (a gamelan set costs RM 40,000, a Chinese 

drum costs RM 1,000).  
 
 
LIST OF CULTURAL GROUPS WHICH NEED SPONSORSHIP ATTACHED  
(PP. 4-5)  
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PENANG   CULTURAL HERITAGE GROUPS  

ORGANISATION  - ARTS-ED 
Janet Pillai / Chen Yoke Pin  
 
Web site  :  www.arts-ed-penang.org  
E-mail     :  arts_ed_penang@yahoo.com  
Tel          :  04-6533060 / 012-3619113 
Fax          :  04- 6560461/ 04- 6576296 
 
Project 1) Anak-Anak Kota - Innercity George Town 
Project 2) MyBALIKpulau  
 
This heritage education program is designed to complement efforts at conservation 
and sustainability of local cultural assets in Penang. It creates awareness and 
educates young residents on the importance of conserving their living and built 
heritage (architecture, trades, crafts, customs, food etc). The creative arts (music, 
dance, theatre, visual arts) are used to raise awareness.  
 

ORGANISATION  - Lestari Heritage Network  
Khoo Salma  
 
Web site  :  http://www.lestariheritage.net/littlepenang/ 
E-mail     :  littlepenang@lestariheritage.net  
Tel          :  (604) 262 0123 
Fax          :  (604) 263 3970 
Address : 120 Armenian Street 10200 Penang, Malaysia.  
 
Project -  Little Penang Street Market  

Little Penang is organised by a group of Penang people who care about keeping Penang 
culturally vibrant. It aims to provide a regular market-place and platform for Penang-
based talents in arts and crafts, design and music.  

ORGANISATION  - Penang Heritage Trust 
Magdeline/ Ho Sheau Fung  
 
Web site  :  http://www.pht.org.my/ 
E-mail     :  phtrust@streamyx.com 
Tel          :  (604) 2642631 
Fax          :  (604) 263 3 
Address : 26A, Church Street, 10200 Penang.  
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Project - Suffolk House Restoration Drive (together  with Penang State govt 
and HSBC Bank) 
The effort to restore and re-use Suffolk House, the earliest surviving "Great House 
of Penang", has been going on for more than 40 years. Many individuals and 
organisations have put in much time, effort and money to recover, for our general 
use and enjoyment, a unique part of our earliest heritage. We are almost there. We 
need your help for the final push. We are offering you the opportunity to both show 
your support as well as record your contribution to "Saving Suffolk House" by 
actually donating a room or a column. 

PENANG ARTS GROUPS 
 
Young Theatre Penang 
65, Jalan Sungai Kelian,  
Tanjung Bunga, 11200 Penang. 
Email: kisskiss@tm.net.my 
Janet Pillai (Ms), 8995016 / 016- 4402656 
 
Zao Xin Chang 
(Pertubuhan Dramatis Pulau Pinang) 
232, Mc Nair Street, 10300 Penang 
Tel: 04-6375753 
Fax: 04-2633800 
Email: hk_tan@smcigt.po.my 
Tan Hock Kheng (Mr) 
 
Penang Players 
PO Box 9, 10700, Penang 
Tel: 04-8903009 
H/P: 012-5512616 
Email: penangplayers@yahoo.co.uk 
Joelle Saint-Arnoult (Ms) 
 
Noise  
D-3-7, Taman Desa Relau, Lebuh Relau 2 
11900, Bayan Lepas,Penang  
Tel: 012 4123008 
Jason Ong 
 
Penang Arts Council 
c/o 5 th Floor, Wisma Penang Garden, 
42, Jalan Sultan Ahmad Shah,  
10050 Penang.  
Tel: 04-2268477  
Fax: 04-2268285  
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Email: pamong@pd.jaring.my 
Pamela Ong (Ms) 
 
Pertubuhan Seni Gubahan Lagu  
Pulau Pinang (NGC) 
75, Lebuh Katz, 11400 Penang. 
Tel: 04-2643615  
Fax: 04-6593393 
H/P: 016-4529916 
Email: ngc@maxis.net.my 
Chong Boon Yee (Mr) 
 
For other non-profit groups, please refer to the Directory of Arts Organisations 
http://www.artspen.com/dir_artorg.html 
 


